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1 2009 Overview

2009 has been a comparatively quiet year and has seen an increase of none-spider visits to the site by 5%. ATOS have been hosting the site for 14 months now and the site has been stable with no cause for concern. 
February saw the release of the Spring eZine and this has been the most popular new download of the year! In March HL7 UK ran 3 Roadshows which accounted for a significant increase in visits to the site as the events were widely marketed. The AGM and TC WM was the first Technical Committee Working Meeting of the year and 36 people attended. The June WM was attended by 28 people and continued the trend of increased attendance to these meetings. October saw a first for HL7 UK by arranging HL7 training in V2 and V3, there was interest in the training and another series of training is being planned for 2010. The October WM attracted 29 attendees and this was exceeded at the December meeting with 31 attending.
With the Conference being moved from October to Spring there has been a disappointing trend in year on year figures in the latter half of 2009.
2 2009 Web Statistics
2.1 Annual visits to site
	
	Total visits
	Spider

visits
	Visits ex spiders
	Visits ex spiders  
(% change)

	2004
	57244
	21211
	36033
	

	2005
	94177
	50063
	44114
	22%

	2006
	92863
	52211
	40652
	-8%

	2007
	128941
	79220
	49721
	22%

	2008
	130922
	65140
	65782
	32%

	2009
	136607
	67694
	68913
	5%


2.2 Non spider Monthly visits 
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2.3 Year on year visits to site (ex spiders)
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2.4 2009 Top 30 Page Visits (includes spiders)

Please note that figures produced in the 2008 report incorrectly reported the visits for 2 years and not 1 year as stated.
The figures below are merely an indicator of activity. Webtrends cannot distinguish between the type of activity visiting the page. As a rough guide the overall number of spider visits to the site accounts for 50% (same as 2008) of all visits.
The 2007 Conference page is still ranking highly, it appears to be referred to by Google images (see section 2.10).
	Rank
	url
	2009 Visits
	2008 Visits
	% Change Visits

	1
	 /index.asp
	23,438
	24,695
	-5.09%

	2
	 /repository/version.asp
	10,565
	10,053
	5.09%

	3
	 /repository/document.asp
	7,569
	8,450
	-10.43%

	4
	 /documents.asp
	6,569
	6,479
	1.39%

	5
	 /repository/section.asp
	5,235
	6,150
	-14.88%

	6
	 /marketing/membersdirectory.asp
	5,375
	6,042
	-11.04%

	7
	 /board/board.asp
	4,662
	4,561
	2.21%

	8
	 /board/getinvolved.asp
	4,038
	3,736
	8.08%

	9
	 /marketing/aboutus.asp
	3,875
	3,920
	-1.15%

	10
	 /marketing/hl7worldwide.asp
	3,514
	2,271 
	54.73%

	11
	 /marketing/publications.asp
	3,377
	3,179
	6.23%

	12
	 /marketing/whyjoin.asp
	3,394
	3,590
	-5.46%

	13
	 /version3group/hl7ballots/open.asp
	3,482
	2,751 
	26.57%

	14
	 /version3group/oids.asp
	3,286
	3,469
	-5.28%

	15
	 /marketing/roadshow/2009.asp
	2,811
	0
	n/a

	16
	 /version2group/hl72uk.asp
	2,918
	3,005
	-2.90%

	17
	 /repository/mim.asp
	2,931
	3,057
	-4.12%

	18
	 /repository/index.asp
	2,846
	3,083
	-7.69%

	19
	 /version3group/v3.asp
	2,767
	3,001
	-7.80%

	20
	 /version3group/editionv3.asp
	2,725
	1236
	120.47%

	21
	 /marketing/membershipdetails.asp
	2,683
	2,992
	-10.33%

	22
	 /marketing/archive/HL7UK2007.asp
	2,587
	136
	1802.21%

	23
	 /HL7UKConferenceSite/2007.asp
	2,401
	1,391
	72.61%

	24
	 /version2group/v2.asp
	2,592
	2,779
	-6.73%

	25
	 /board/board_decisions.asp
	2,543
	2,701
	-5.85%

	26
	 /committees/committees.asp
	2,460
	2511
	-2.03%

	27
	 /marketing/hl7ukwiki.asp
	2,422
	2,675
	-9.46%

	28
	 /marketing/faq.asp
	2,398
	2,388
	0.42%

	29
	 /marketing/hl7wiki.asp
	2,386
	2,698
	-11.56%

	30
	 /treeview/menu-real.asp
	2,151
	2,456
	-12.42%


(Source: webtrends)
 [Visits - Number of visits to this page. A visit is a series of actions that begins when a visitor views the first page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. 

Average Time Viewed - Average length of time the specified page was viewed. (The format is hh:mm:ss - hours:minutes:seconds.)]
2.5 2009 Top 25 News Articles

	Rank
	Headline
	All Visists

	1
	HL7 UK 2009 Roadshow
	2811

	2
	Major investment in implementation tools for HL7v3messages
	1439

	3
	Japan hosting IHIC 2009
	1115

	4
	HL7 v2 and v3 Training
	1063

	5
	Mapper Healthcare Tools
	907

	6
	HL7 UK and US healthcare reform
	831

	7
	Announcement of HL7 Affiliate Director Nomination and Election
	800

	8
	New IHE Technical Framework Supplements & White Papers
	799

	9
	HL7 release child health EHR standards
	791

	10
	HL7 UK supports new Department of Health initiative
	758

	11
	$20 billion to jumpstart efforts to computerise US health records
	749

	12
	New draft HL7 Standards
	691

	13
	HL7 January 2009 Working Group Meeting
	690

	14
	HL7 GForge/SVN Moved to New URL
	679

	15
	IST Work Item Proposal
	668

	16
	HL7 UK AGM & Technical Committee Working Meeting
	637

	17
	CFH Interoperability Toolkit
	591

	18
	HL7 e-Learning Course attracts web visitors
	564

	19
	CCHIT Paper on Interop Strongly Features CCD
	564

	20
	SOA in Healthcare Conference
	540

	21
	HL7 and IHTSDO Sign Agreement
	469

	22
	HL7 Host "Bridging the Chasm" Meeting
	431

	23
	HL7 Officer, Director and Affiliate Director Elections
	382

	24
	HL7 UK Secretariat contact details
	151

	25
	HL7 Work Group Co-Chair Nominees
	117


(Source Webtrends)
Visits - Number of visits to this page. A visit is a series of actions that begins when a visitor views the first page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes.
2.6 Top 30 File Downloads of files added to the repository in 2009

	Rank
	File
	Downloads

	1
	 HL7 UK eZine Mar 09.pdf
	840

	2
	 Method for Graphical CDA Templates - HL7 UK Roadshow - Rik Smithies March 2009.ppt
	658

	3
	 Nick Brown IHE & XDS.ppt
	630

	4
	 CDA.ppt
	626

	5
	 Humber_project_London 1 .ppt
	600

	6
	 HL72009 - Final - Copy.ppt
	538

	7
	 HL72009_Intersystems.ppt
	524

	8
	 HL7 - Thanks a Billion.ppt
	482

	9
	 CN24th MarchHL72009Final.ppt
	467

	10
	 WCI HL7 Roadshow Presentation.ppt
	442

	11
	 Requirements - PoS API Generator.doc
	441

	12
	 HealthcareToolsOverview.doc
	412

	13
	 KenSmithBF_HL7_Roadshow_v4.ppt
	404

	14
	 Requirements - Artifact Repository.doc
	363

	15
	 Requirements - V3 Validation Enhancements.doc
	338

	16
	 Method for Graphical Templates - Rik Smithies - IHIC2008(final).ppt
	333

	17
	 08 Web Report.doc
	203

	18
	 HL7-ukb pubv2.pdf
	127

	19
	 BIR-BCS Meeting 13-10-09 (25-08-09) 1 .pdf
	119

	20
	 HL7 UK eZine 7 final.pdf
	108

	21
	 HL7UK Training v3 Booking Form.doc
	107

	22
	 HL7UK Training v2 Booking Form.doc
	99

	23
	 Strategy Pack Overviewv1r1.ppt
	36

	24
	 Registration Form_v1.1.doc
	31

	25
	 Interoperability Toolkit.zip
	30

	26
	 IHE BIR Interoperability Toolkit v0.2.ppt
	29

	27
	 IHE BIR Interoperability Toolkit v0.2.ppt
	29

	28
	 AW Clincial docs June 2009.pps
	28

	29
	 HL7UKTCWM_081209_PR.ppt
	27

	30
	 rimbaa_overview.ppt
	25


(Source Webtrends)
2.7 eZine Downloads

There were 2 issues of the eZine released in 2009. The Spring 2009 eZine has improved very popular and is the most downloaded of all the released editions and the most downloaded file made available in 2009. The last edition was released in December but still records 108 downloads for the year. The eZine is publicly available and emails are sent to the membership and to a large number of IT professionals non members.
	Rank
	eZine URL
	Downloads
	Date released

	1
	HL7 UK eZine Mar 09.pdf  
	840
	19/02/2009

	2
	HL7 UK eZine Spring 08.pdf  
	568
	11/03/2008

	3
	HL7 UK eZine October 2008.pdf  
	555
	14/10/2008

	4
	HL7UKEzine_01.pdf  
	532
	28/05/2007

	5
	HL7 UK eZine 01092007.pdf  
	514
	06/09/2007

	6
	HL7 UK eZine 7 final.pdf  
	108
	09/12/2009


(Source Webtrends)

2.8 Browsers
	Rank
	Browser
	Visits
	% of visits

	1
	Spiders
	67694
	49.6%

	2
	Microsoft Internet Explorer
	36778
	26.9%

	3
	Firefox
	11110
	8.1%

	4
	Other Netscape Compatible
	6820
	5.0%

	5
	Mozilla
	2797
	2.1%

	6
	Netscape
	2788
	2.0%

	7
	Yandex
	2406
	1.8%

	8
	Microsoft Office Existence Discovery
	1616
	1.2%

	9
	Opera
	738
	0.5%

	10
	Microsoft-WebDAV-MiniRedir
	678
	0.5%


(Source Webtrends)
[Browser - A program used to locate and view web pages. These include Netscape, Microsoft Internet Explorer, Opera and others.

Visits - The total visits where there was sufficient information to identify the browser. This number may be less than the total visits overall. A visit is a series of actions that begins when a visitor views their first page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit.]

2.9 2009 Online Campaigns

This data is from Google Analytics and statistics cannot be compared directly with Webtrends. It is a useful tool however to track the success of email campaigns by building a URL which Google can track. Most emails released by the Webmaster during 2009 has used the Google URL builder to try and monitor the emails released. Emails are released as a campaign (format release date yymmdd) and the source defines the email type. 
	Rank
	Campaign 
	Source 
	Visits

	1
	090605
	webnews
	151

	2
	090206
	webnews
	142

	3
	090417
	webnews
	138

	4
	090904
	training
	120

	5
	091113
	wm0912
	100

	6
	091012
	training
	91

	7
	090911
	webnews
	88

	8
	091204
	conf
	87

	9
	090320
	webnews
	84

	10
	090204
	roadshow
	77

	11
	090313
	wm0904
	52

	12
	090917
	wm0910
	52

	13
	footer 
	sig
	49

	14
	090116
	webnews
	40

	15
	091006
	wm0910
	37

	16
	090204x 
	roadshow
	35

	17
	090120
	roadshow
	32

	18
	081026
	update
	30

	19
	091209
	wm0912
	28

	20
	091126
	wm0912
	25


2.10 Traffic Sources 2009

This is a useful tool from Google Analytics and although it cannot be directly compared with the stats from Webtrends it is a useful indicator of where traffic being sent to the HL7 UK website comes from and highlights possible areas for development to increase traffic in the future. 
	Rank
	Traffic Source
	 % of all Traffic 

	1
	google / organic 
	54.68%

	2
	(direct) / (none) 
	15.37%

	3
	images.google.co.uk / referral 
	3.61%

	4
	webnews / email 
	2.66%

	5
	e-health-insider.com / referral 
	2.46%

	6
	hl7book.net / referral 
	2.10%

	7
	bing / organic 
	1.10%

	8
	yahoo / organic 
	0.95%

	9
	images.google.com / referral 
	0.90%

	10
	connectingforhealth.nhs.uk / referral 
	0.89%

	11
	wm0912 / email 
	0.73%

	12
	ringholm.de / referral 
	0.72%

	13
	training / e_02 
	0.71%

	14
	ehiprimarycare.com / referral 
	0.63%

	15
	ychi.leeds.ac.uk / referral 
	0.47%

	16
	live / organic 
	0.43%

	17
	webnews / e_02 
	0.42%

	18
	hl7.org / referral 
	0.42%

	19
	roadshow / reg_01 
	0.37%

	20
	groups.google.com / referral 
	0.34%

	21
	intranet.connectingforhealth.nhs.uk / referral 
	0.32%

	22
	training / e_01 
	0.30%

	23
	conf / email_n 
	0.28%

	24
	microsoft.com / referral 
	0.25%

	25
	wm0904 / email 
	0.25%

	26
	wm0910 / e_email 
	0.25%

	27
	sig / email 
	0.24%

	28
	hl7.org.au / referral 
	0.23%

	29
	hl7uk-wiki.org.uk / referral 
	0.22%

	30
	userweb.port.ac.uk / referral 
	0.21%


(Source: Google Analytics)
2.11 Geographic Location

	Rank
	Country
	% of all visits

	1
	United Kingdom 
	62.50%

	2
	United States 
	10.27%

	3
	India 
	3.90%

	4
	Canada 
	2.58%

	5
	Netherlands 
	1.76%

	6
	Germany 
	1.69%

	7
	Italy 
	1.17%

	8
	Australia 
	1.09%

	9
	Spain 
	1.08%

	10
	France 
	0.99%


2.12 Search Terms

Over half the traffic coming to the site comes via Google and the table below shows the common keywords used in searches which result in a visit to the HL7 UK Website.

	Rank
	Key word
	Landing Page
	Total of all searches

	1
	hl7
	/index.asp
	17.42%

	2
	hl7 uk
	/index.asp
	7.87%

	3
	hl7
	/marketing/hl7worldwide.asp
	2.59%

	4
	hl7 standards
	/index.asp
	1.56%

	5
	Ihic
	/marketing/archive/2009/090127_ihic09.asp
	0.57%

	6
	hl7 v3
	/version3group/v3.asp
	0.53%

	7
	hl7 v2
	/version2group/v2.asp
	0.52%

	8
	hl7 mim
	/repository/mim.asp
	0.48%

	9
	hl7 2.4
	/version2group/HL72UK.asp
	0.45%

	10
	health level 7
	/index.asp
	0.43%


(Source: Google Analytics)
2.13 Visits to HL7.org website
In 2009 the HL7 UK website referred 595 visits to www.hl7.org (ranked 48 of all referrers). Of these 250 were using the assigned affiliate login

	 
	HL7.org Affiliate Login
	Hits
	% of Total Hits

	1
	http://www.hl7.nl
	305
	18.29%

	2
	http://sl.infoway-inforoute.ca
	265
	15.89%

	3
	http://www.hl7.org.uk
	250
	14.99%

	4
	http://www.hl7.jp
	204
	12.23%

	5
	http://www.hl7.org.au
	133
	7.97%

	6
	http://mitglieder.hl7.de
	124
	7.43%

	7
	http://www.hl7.ch
	76
	4.56%

	8
	http://www.hl7spain.org
	65
	3.90%

	9
	http://www.hl7italia.it
	56
	3.36%

	10
	http://hl7.org.ar
	38
	2.28%


(Source: HL7.org)
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